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< haute [oht] —adjective high-class or high-toned; fancy »

Los Angeles’ Standard for
the Luxury Lifestyle

Haute Living is for those who demand—and have the means to experience—the most luxurious choices in life.

Each copy of Haute Living magazine enjoys multiple reads, thanks to its sleek, oversized format and luxurious quality. The 35,000 maga
zines printed bi-monthly ultimately translate to 175,000 readers per edition. Our unique proprietary system ensures that our distribution is
unmatched, as it includes, but is not limited to: availability on the private jets that leave from more than 100 FBOs worldwide; distribution in
American Airlines Admirals Clubs worldwide and in London Heathrow airport's first class lounges; hand-delivery to 600 of the most exclusive
addresses in Los Angeles, Orange County, and Malibu; and delivered to the movers and shakers who make and break Hollywood. Haute
Living is also mailed to an extremely exclusive list of Who's Who in Los Angeles and beyond, and hand-delivered to more than 2,000 high-
end retail shops. In short, Haute Living is everywhere the luxury advertiser longs to be.

The bottom line is this: wherever the affluent congregate, Haute Living has access. Our proven distribution model puts the magazine in
the hands of high net-worth individuals who are not simply interested in learning about the finest offerings in private jets, yachts, watches,
jewelry, real estate, and travel, but actually purchase the most coveted luxury items. Readers of Haute Living don’t dream of the
good life, they live it. Haute Living provides advertisers with the ideal cost-effective medium to reach their targeted audience.
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HAUTELIVING

Strategic Circulation Breakdown

Six times per year, 35,000 copies of Haute Living Los Angeles are distributed
throughout Southern California, targeting Los Angeles and Orange County's

most affluent decision makers and connoisseurs.

2,500/Entertainment Industry Haute Living is distributed to
the top entertainment executives and select industry people,
with one thing in mind: the top industry execs are some of the
biggest spenders on homes and luxury goods.

1,800/Subscribers We have more than
1,800 subscribers who crave learning

about what is haute, a number that is
growing each month.

23%

8,000/Target Retail Destinations
Haute Living hits more than 800 retail
locations in Southern California’s
prestigious Beverly Hills, Melrose,
Laguna Beach, and beyond. In addition,
we are distributed to more than 100
residential brokers offices at the
city's top firms, including Sotheby’s
International Realty, Coldwell Banker
Previews, Hilton & Hyland, Prudential,
and Westside Estate Agency.

11%

4,000/Air Royale Haute Living has partnered with Air Royale,
a leader in the private aviation industry. Bimonthly, 4,000
editions will be mailed directly to their exclusive database of
private jet travelers in Southern California.
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1,200/American Airlines Admirals Clubs Each

70/ month, Haute Living is distributed to the VIP lounges
0 across the globe, including the top travel locations in

the US, as well as London, Paris, Mexico, Venezuela,

Columbia, and more choice international locales.

< circulation >
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29%

10,000/ Exclusive Estate and Residence Delivery Haute
Living is distributed to the most elite residents of Bel Air, Beverly
Hills, Brentwood, Hollywood Hills, Laguna Beach, Malibu,
Newport Beach, Newport Coast, Pacific Palisades, and beyond,
ensuring that our magazine is read by the top business moguls

in Southern California. With exclusive hand delivery to 200 of the
most elite high-rise addresses, we ensure our magazine is not only
available in exclusive building's lobbies, but also delivered to each
of the residents. And while other publications toss their magazines
at the front gate of Southern California homes, we have collected
an extensive VIP mailing list of over 6,000 of the top names in

the region. Mailing Haute Living to these addresses ensures our
magazine gets past the guard gates and into the hands of the
owners of multi-million dollar homes.

« Average household income of Haute Living reader: $400,000+

« Average home value of Haute Living reader: $2,900,000+

10%

3,500/Private Aviation

Haute Living is distributed in more than 110
Private Airports and FBOs around the world.
We service most of the private airports in Los
Angeles, Orange County, San Diego, San
Francisco, Chicago, New York, Hamptons,
Greenwich, Palm Beach, Fort Lauderdale,
Las Vegas, London, and beyond.

11%

4,000/Las Vegas Haute Living is distributed
to more than 400 high-end retail stores,
restaurants, and other chic locales in Las
Vegas. This is the gambling capital of the
world, and Haute Living makes sure we get in
the hands of the high rollers.
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Haute Living offers editorial that is as sophisticated as its audience, as we cover a broad range of subjects that satisfy our savvy
reader's quest for knowledge about all that is haute.

Our monthly editorial chapters include:

Haute Necessities: Haute Living provides insightful information on the finest jewelry, wines, watches, and more. Each issue also
includes upcoming offerings at Sotheby’s and Christie’s, the two imperial auction houses.

Feature Well: Every month, Haute Living has articles that are so exclusive and insightful that they belong in the Feature Well. Past editions
have included: the Maloof brothers, Brett Ratner, Donna Karan, The Trump Family, Dylan Lauren, Shaquille O'Neal, Donny Deutsch, Naomi
Campbell, Giuseppe Cipriani, lan Schrager, and other major tycoons.

Private Aviation: When the affluent roll, they do so in style. This section explores the finest offerings in the world of private jets.

Design & Décor: The people and concepts behind the designs of beautiful homes, unique developments, innovative businesses,
and avant-garde products

One-On-One: Haute Living offers exclusive editorial with the Power Players and Women of Substance who control the business
world of Los Angeles and beyond

Haute Spots: Haute Living scours the globe to bring our readers information on the world's swankest locales. We don't just write
about top hotels, we go inside the most luxurious suites in our monthly installment, Suite Wars. We offer looks at over the top celebrity
homes. In short, we bring our readers insightful information about places they want to be

Haute News: An insider’s guide to the most exclusive events and properties in Los Angeles and around the globe
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Feb/Mar Showbiz/Hollywood Feb 14 Feb 17 Feb 25
Apr/May All About Mexico Apr 14 Apr 17 Apr 25
July/Aug Celebrity Living Jun 14 Jun 17 July 1
Sep/Oct Green Issue Aug 14 Aug 17 Sep 1
Nov/Dec One-Year Anniversary Oct 14 Oct 17 Nov 1
Jan/Feb Destination: Aspen Dec 14 Dec 17 Jan 1
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Full Page AD Spread AD
———— Bleed: 10.5" X 12.5" ———— Bleed: 20.5" X 12.5"
Trim Size: 10" X 12" ——— Trim Size: 20" X 12"
——— Safe Area: 9.5" X 11.5” ——— Safe Area: 9.5" X 11.5” (Each Page)

PRODUCTION MATERIALS

Camera-Ready Files

All camera-ready materials must be no less than 300 dpi at 100% of placement size.

High resolution .jpg, .tiff, .eps files are accepted. PDF files are preferred.

Materials must use CMYK color. No RBG, Pantone, or PMS colors are accepted.

Failure to provide files as required can cause unpredictable errors when the files are output and create production charges to correct.

In-House

For your convenience, Haute Living offers complimentary custom in-house ad creation. All imagery and copy must be provided. Provided im-
age files must be no less than 300 dpi at 100% of placement size.

All electronic files may be e-mailed to our Art Department at artwork@hauteliving.com or uploaded to our FTP site. Please call 786.363.2920
for FTP instructions. You may also send materials via postal mail to 1101 Brickell Avenue, Suite 1202, Miami, FL 33131

< rate card >

1X 3X 6X
Full Page $7,000 $6,500 $6,000
Double Page Spread $12,000 $11,000 $10,000
Inside Front Cover $15,000 $14,000 $13,000
Inside Back Cover $9,000 $8,500 $8,000
Back Cover $15,000 $12,000 N/A

Rate Base = 35,000 Magazines / 2008 General Rate Card (Rates effective until December 2008)
All prices are net (for advertising agencies) Rates effective through December 31, 2008.
For details on gatefolds and inserts, please contact our office at 305.446.0052
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ISADORE SHARP
CHATRMAN
CHIEF EXECUTIVE OFFICER

April 17, 2008

Ms Ayesha Khan

300 E. 46" Street
Apr. 3H

New York, NY 10017
USA

Dear Ms Khan:
We are very fortunate in that we have enjoyed a fair amount of positive publicity about the
Company through the years. That being said, I must tell you that I think your story in Haute

Living ranks among the highlights of those I have read in recent years.

Thank you for this well-written piece and for including so many of the photographs that
portray our individual properties as well as some of the history of Four Seasons.

Yours sincerely,

I. Sharp

1165 LESLIE STREET, TORONTO, ONTARIO, CANADA M3C 2K8
TEL: (416) 441-4316 FAX: (416) 441-4436 WORLD WIDE WEB: www.fourseasons.com



March 7", 2007.

Dear he. Hotchandani:

[t has been Fendi Casa'’s pleasure working with Hawre Living magazine sinee its
inception.  Thanks to advertising in Hawe Living, we have received countless sale
inguiries about our wvarious products and designs, and have formed wonderful
partnerships with developers and interior designers thanks to the magazine. Advertising
in Mawse Living is an integral part of our advertising plan.

We have had great suecess working with Haute Living in the past, and look
forward to partnering with Haute Living for events in the future. We find your
publication to be a great investment of our advertising dollars, as it generates a great
return. We had immediate success as a result of advertising with you.

We fully support the work done at Hawte Living magazine. We have been a loyal
advertiser for years, and we will be continuing this trend for years to come.

.--____._ —
Best, p‘i——
e .-"’J- e
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o e —

_F__.-"fl.-lf-bﬂ Buttarroni
7 President
Fend: Casa





